
Legal case studies



The firm focuses on medical malpractice, personal injury, tobacco, 

product liability, and negligent security. BoardroomPR has generated 

significant media for the firm for more than 20 years, including 

numerous in-depth reports of verdicts and settlements.

Lawyers are quoted often and extensively in media, including 

television, business and legal trades and blogs. We generate profiles of 

the firm’s longevity and successes in business and in the community, 

and most recently worked with reporters on stories of Sheldon 

Schlesinger’s passing while at work. We post news on all social media. 

We encourage inclusion in all lists, nominate attorneys for Most 

Effective Lawyers, Best Lawyers, et al.

Sheldon J. Schlesinger, P.A

   



A long-time client of BoardroomPR, Oasis Outsourcing is a national 

company based in West Palm Beach and a leader in the field of 

Professional Employer Organizations. We have met our goals for more 

than a decade by regularly:

•  Emphasizing skills sets of the managers in both interviews and bylines

•  Providing information about the company to journalists and editors on a regular basis

•  Capitalizing on national news trends and data on major workplace issues and benefits

•  Working with 20 local markets around the U.S.

We’ve been fortunate to provide Oasis with a platform to increase 

awareness and visibility every month. For the past decade, Oasis has 

reaped the benefits of strong public relations in obtaining clients, 

retaining talent and generating buzz.

Oasis Outsourcing

   



Colodny Fass
In an insurance and regulatory marketplace that finds itself frequently in the media spotlight, BoardroomPR worked closely with the 

attorneys at Colodny Fass (Formerly Colodny Fass Talenfeld Karlinsky & Abate) for almost 14 years to highlight their statewide lobbying 

initiatives, expertise in insurance regulations and their unique foster care/children’s rights litigation expertise. The firm split up in 

2014 with two of the longtime name partners changing firms. BoardroomPR continues to represent Howard Talenfeld in his roles as 

Managing Partner of Talenfeld Law and President of Florida’s Children First. 

Considered pioneers in the insurance and regulatory legal landscape, the firm relied on BoardroomPR to promote its annual, and 

highly respected, insurance conference staged by the law firm’s partners, as well as secure placement of articles related to insurance 

and regulatory reform. There is no question, the firm dominated statewide news coverage on important insurance matters and did the 

same with the key insurance industry trade journals.

BoardroomPR also worked closely with the firm’s Child Advocacy Practice Group, which focused on defending the rights of foster care 

and other at-risk children. During its tenure, the group was considered to be one of the premier practices in the nation protecting the 

rights of physically and sexually abused, medically fragile, foster and other at-risk youth. The work resulted in hundreds of placements 

in television and print media in Florida and nationally. Lead partner Howard Talenfeld appeared frequently on national television 

including appearances on 20/20 and Good Morning America.

Working with a leading legal services website developer, BoardroomPR handled creation of one of the firm’s practice group websites. 

BoardroomPR account representatives regularly posted content and blogs to the site, and handled social media engagement.



Milton Hirsch PLLC (now a circut judge)
Based in, Miami, Florida, Milton Hirsch PLLC was a law firm specializing in criminal, trial and appellate litigation. Hirsch is a noted author, speaker 

and educator. His firm closed when he was elected judge.

BoardroomPR successfully established his firm as one of South Florida’s most reputable criminal defense law firms. We immediately contacted all 

local and national media offering Milton Hirsch as a source for any criminal story—from typical murders and other criminal offenses to the Mayor 

Kilpatrick scandal in Detroit, Michigan. In addition, as he brought in interesting cases that were noteworthy, we would arrange for media coverage 

based on the case. As a result, he was interviewed by such high profile outlets as the Associated Press, Miami Herald, Detroit Free Press, St. Louis 

Post-Dispatch and MSNBC.com.

We actively pitched Hirsch to talking heads shows, using past media as evidence of his intelligence, humor and great stage presence. Through our 

efforts, we secured a guest spot on CourtTV during the Jessica Lunsford trial. 

BoardroomPR also enhanced his internet presence to improve an outdated website. With the help of a web design company, we added interactive 

elements including a press room with newspaper and television clips and contact page. We updated all of the text and coordinated with The 

Innocence Project, an organization Milton Hirsch is active in, for the right to link to the organization’s web site. Upon completion, we worked with 

an SEO company to optimize the web site and increase its placement in web searches.

Additionally, we encouraged Hirsch to create a blog, which he creatively entitled “The Manic Suppressive: A Fourth Amendment Forum.” In the blog, 

he discussed a variety of issues ranging from Fourth Amendment discussions, case law and other interesting legal tidbits. We promoted the blog in 

all of our media efforts and he also linked his blog with another popular South Florida legal blog, the Southern District of Florida blog. Through a 

multi-faceted public relations campaign involving traditional media relations and interactive web elements, BoardroomPR succeeded in raising the 

profile of Milton Hirsch PLLC and establishing the firm as a top tier criminal defense firm.



Florida Property & Casualty Association
The Florida Property & Casualty Association (FPCA) is a statewide association which represents Florida-based home insurers in order to foster 

and promote a healthy and competitive Florida insurance market. The association was looking to reach homeowners across the state to educate 

them on insurance fraud, specifically involving sinkhole claims, and why these fraudsters were causing insurance rates to skyrocket. BoardroomPR 

created a grassroots campaign, which included setting up the website www.KeepRatesAffordable.com. This website included a form that would 

send a personalized email to the homeowner’s state Representatives and Senator asking them to pass meaningful insurance reforms to control the 

rash of fraudulent claims and require owners to make the necessary repairs. This website, along with messaging explaining the issues, was emailed 

to 1 million people, 2 times. The result was the passing of Florida’s Property Insurance Bill, SB 408.

In 2016, the FPCA aimed to spread the word about assignment of benefits abuse. Boardroom worked with the association’s executive director 

to craft statements, press releases, opinion pieces and bylined articles that were distributed throughout the Florida legislative session period, 

including pick up in Florida Trend magazine, Insurance Journal, Claims Journal, the Latin American Association of Insurance Agents newsletter, 

as well as numerous daily newspapers statewide. We were the first association to issue a press release at the close of the session, resulting in the 

FPCA being the only association quoted in many of the post-session stories about assignment of benefits abuse. We continue to work with this 

association to promote its key messages.


